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DIGIBOOKS CAFE: CASE STUDY

D A N I E L  D U R K E E 



ECoNOMIC RECESSION BOOKSTORES CLOSE PLACES TO READ

The huge success of digital devices along with the rapidly changing economy have created a huge has 
created a massive shift of the use from paper and books to digital eReaders. The effect resulted in a 
huge loss of bookstores in many location and the collapse of many book companies. The huge loss is 
what they provided to the average customers. Many readers around San Francisco don’t exactly have 
a quiet place to sit down, drink their coffee and read. Even though there are many assorted cafes, the 
loss of places like “Borders Books” that actually had a nice cafe left people longing for it. 
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?

PROBLEM 



A place where people can come to read location exclusive ebooks and enjoy a 
nice place where they can sit down in a comfortable seat with a cup of coffee.

San Francisco Based location to bring back the love for books.
All ebooks are only available at the one location and no place else.
Every customer will be given a digital book where they can read for 30 minutes  for 
$3, for the next hour $6, for  more hours, it’s $12 more.
Allows a bookstore to profit from people reading digital eBooks at their location.
Creates a new way for Bookstores to thrive one again.
Provides  a place for students to study and learn.
“Internet archives” where people can access old websites, educational and recreational 
alike that have been discontinued from the web.
Customers can also view old newspapers that are from the past. For leisure time cus-
tomers can enjoy a nice cup of coffee while they sit and read.
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SOLUTION



REGULAR

1 Day (3 Hours)
Monthly Price:  $3.00
Access to exclusive eBooks
Access to eMagazines
Access to eNewsspapers

5 Day Premium

5 Days (3 Hours)
Monthly Price:  $3.00
Access to exclusive eBooks
Access to eMagazines
Access to eNewsspapers
Access to Spotify Premium

Monthly PREMIUM

30 Days (5 hours per’day)
Monthly Price: $12.00
Access to exclusive eBooks
Access to eMagazines
Access to eNewsspapers
Access to movies not released
Access to eBooks not yet released
Access to Spotify Premium
Access to Netflix

The first 3 days of each month, this mem-
bership will have a discount at $10.00
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SOLUTION

SUBSCRIPTIONS



RESEARCH 
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WHO READS EBOOKS? WHO READS PRINTED BOOKS?

WOMEN. Significantly more women read eBooks than men.

eBOOK READERS PRINT READERS

63%
 WOMEN

37%
 MEN

59%
 WOMEN

41%
 MEN



RESEARCH 

WELL-EDUCATED. Ebooks readers are more likely to have a college or post-grad
                       degree than print readers.

EBOOK READERS AND PRINT READERS
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WHO DO EBOOKS BENEFIT?

66%
eBook readers 
have a degree

61%
Book readers 
have a degree



RESEARCH 
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WHO READS EBOOKS? WHO READS PRINTED BOOKS?

THE WEALTHY. People who read eBooks earn more money than people who read
                     printed books.

eBOOK READERS PRINT READERS

 40%
 eBook

  readers

59%
 print book

readers
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RESEARCH 

38% of ebook readers

BARGAINS. Readers who spent less than $5 on their last book.

18% of print readers

inexpensive BOOKS



RESEARCH 
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WHO LOVES BOOKS?

SIMPLE ENJOYMENT. People who simply love reading books for the pure enjoyment of it.

“Reading is an important part of my life.”

“I like talking about books with my family and friends.”

“I stay informed about upcoming books.”

READER PERCENTAGES

73%
60%

51%
37%

34%
23%



Apple: The New iPad
Amazon.com: Kindle Fire HD
Barnes & Noble: Nook HD
Microsoft: Surface
Google: Android, Nexus 7

POPULAR COMPETITORSCURRENT STRUCTURE

Not specific for San Francisco
Difficult customer service for books
Product specific and not an open source.
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COMPETITORS 
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MARKETING STRAGETY

FACEBOOK Small miniature ads on Facebook can help gain customer and get more people excited 
to use Digibooks Cafe and even travel to their location.

MICROSITE Having a place where people can subscribe to and learn more about Digibooks Cafe is 
very important and providing a microsite will definitely help customers.

Digital Poster Using a digital poster at various bus stops can help people get interested in Di-
gibooks cafe and help them find this certain location and where ever else they can use it. Many 
bus-stops today have digital posters that people can use to find different stops so this will be a 
great help for advertising.

iPAD APP The iPad is one of best tablets for reading on, Digibooks Cafe will have an app that let’s 
you read, watch movies, listen  to movies and so much more. this will help attract more customers. 

WHERE ARE READERS FOUND?
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MARKETING STRAGETY

FACEBOOK Small miniature ads on Facebook can help 
gain customers and get more people excited to use 
Digibooks Cafe and even travel to their location.

Advertising



MOOD BOARDS TABLES 
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MOOD BOARDS TABLES 
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MOOD BOARDS TABLES 
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MOOD BOARDS SEATING 
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MOOD BOARDS UI CONCEPTS 
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MOOD BOARDS COLOR PALETTE 

C: 49 M: 48 Y: 65 K: 20
R: 122 G: 110 B: 88
L: 47 A: 2 B: 14 

C: 4 M: 3 Y: 3 K: 0
R: 242 G: 242 B: 242
L: 95 A: 0 B: 0

C: 2 M: 16 Y: 76 K: 0
R: 251 G: 221 B: 91
L: 86 A: 5 B: 63

C: 44 M: 81 Y: 73 K: 66
R: 72 G: 29 B: 28
L 17 A 21 B 11

C: 0 M: 94 Y: 65 K: 0
R: 240 G: 48 B: 77
L: 54 A: 72 B: 34

C: 1 M: 79 Y: 41 K: 0
R: 239 G: 93 B: 114
L: 60 A: 58 B: 20

COLOR These main color will create a fine contrast 
to the iPad App design interface.



Rough

Brown

Scrungy

Soft

Stained

Sleek

Texture

Clunky

Moist

Curve

Elegant

old

Impressive

Gigantic

Heavy

Stiff

Freezing

Light

Texturized

Personal

Carved

Hand Crafted

Friends

Touch

Favorite

Colorful

Cheap

Life Time

Family

New

Hidden

Note

Faded

Travel

Curious

Print

Sleep

Long Flight

Characters

Joyous

Indulge

Discover

Plot

Affordable

Engage

Local

Clean

Classroom

Crinkle

Marker

Picture

Chapter

Publish

Exciting

Spelling

Socialize

Dedication
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BOOKS

WORD LISTS 
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Genuine

Limitless

Innovative

Timless

Interchange

Evolve

portfolio

movies

sensitive

delicate

beautiful

light

mind blowing

interactive

education

illuminate

inspire

long lasting

surface

Reflect

Interface

Stress Relief

Lounging

landscape

Battery Life

Comfort

Artistic

Headphones

Economic

Newspaper

Lazy

Management

Thoughtful

Easy

Boring

Tired

Mindset

Crisp

Bewilder

Learn

CLUBS

Study

Voice Note

Opinion

Discuss

Carefree

Topics

Session

Type

Assistance

Tutor

Vibrant

Delightful

Mobile

Smooth

Customize

Multi-Task
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EBOOKS

WORD LISTS 
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THREE WORDS

EBOOKS

INTERACTIVE

ENGAGING

WORD LISTS 
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LOGO PROCESS 

VERSION 1 VERSION 2 VERSION 3
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VERSION 4

VERSION 5 VERSION 6 VERSION 7

VERSION 8 VERSION 9 VERSION 10



LOGO
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Final Logo



LOGO
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App Icon



INterface
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UI ICONS



PERSONAS 

DIGIBOOKS CAFE 25

NAME: Ingrid

CHILDREN: 2

Marital Status: Married

OCCUPATION: Business Analyst at Chevron

AGE: 46

WHAT I LIKE ABOUT EBOOKS:

WHAT I LIKE ABOUT DIGIBOOKS CAFE:

When i’m not with my family I really like to sit by myself and read. Nearly 
three years ago, there were many places to go read and enjoy a good book 
but certainly times have changed and now it’s so much harder to find a book-
store where I can read. Reading an eBook is so much fun and it’s a lot easier 
to use than a normal book. 

I really like having a place where I can fianlly go read and enjoy a nice cup of 
coffee. Also, being able to take the book with me wherever I go because I 
subscribed to it is really nice. 



PERSONAS USER FLOW

DIGIBOOKS CAFE

NAME: Ingrid

DEVICE: iPhone 5

How she uses digibooks:

Reading, Music

HOW INGRID USEs THE DIGIBOOKS CAFE APP:

CLICK HERE TO VIEW INGRID’S USERFLOW

Login Home Browse Search Authors Select

Navigate Books PagesAdd To
Books

Book
Cover

Added
To

Books

26

http://invis.io/A3L0ZEJY
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LOGIN HOME

iPhone app



BROWSE

iPhone app 

SEARCH
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AUTHORS

iPhone app 
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iPhone app 

DIGIBOOKS CAFE 30

Add To
Bookshelf



NAVIGATE

iPhone app 

BOOKSHELF
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Cover

iPhone app 

Pages
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PERSONAS 
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NAME: Veronica

CHILDREN: 2

Marital Status: Married

OCCUPATION: Management Assistant at Chevron

AGE: 47

WHAT I LIKE ABOUT EBOOKS:

WHAT I LIKE ABOUT DIGIBOOKS CAFE:

I enjoy reading eBooks because they are a lot easier to read if someone 
has poor eyesight. The contrast of the page and the text is really nice. Even 
though I only find time to read in the evening, it’s always very refreshing to 
have some free time.

I really like that I go there and read, watch a movie from Netflix,  and read 
magazines all under the same subscription. It is a lot easier to use this than 
having many different memberships from other companies.



PERSONAS USER FLOW
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NAME: Veronica

HOW Veronica USEs THE DIGIBOOKS CAFE APP:

CLICK HERE TO VIEW VERONICA’S USERFLOW

DEVICE: iPad 3

How she uses digibooks:

Music, Movies

Home

Login Home New 
Additions

Taps on
Favorites

Taps on
Favorited

Movie

Watches
“Friends 

with Kids”

Views 
Favorites 

Page

Netflix 
Movie

Added To
Favorites

http://invis.io/Z3L10DPA


Login Home

iPAD app 
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iPAD app 
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New Additions Netflix Movie



iPAD app 
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Add To Favorites TAp On Favorites



iPAD app 
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View Favorites Watches “Friends WIth Kids”



BOOKSHELF

iPAD app 
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PERSONAS 
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NAME: Akemi

CHILDREN: 0

Marital Status: Single

OCCUPATION: Student at SFSU

AGE: 28

WHAT I LIKE ABOUT EBOOKS:

WHAT I LIKE ABOUT DIGIBOOKS CAFE:

I like reading eBooks because as a student, I can take all my books with me 
where ever I go. I don’t have to worry about the weight of a book at all. I 
also like that I can bookmark certain texts on pages and come back to it later 
when I am using those particular notes as reference for for an essay. I simply 
think that eBooks make a lot of my work so much easier.

I love that there is a place that I can go and study. I don’t have to worry about 
finding places to read anymore because this cafe offers a wide variety of 
things that I can use for my projects.



PERSONAS USER FLOW
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NAME: Akemi

HOW AKEMI USEs THE DIGIBOOKS CAFE APP:

DEVICE: Galaxy Note 2

How she uses digibooks:

Music, Books

Tap On
Song In 
Album

Login Home Browse

Enjoy
Song In
Spotify

Tap On
Music

Go To
Spotify

Premium



HOME

GalAxy Note app 

TAP 

MUSIC
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BROWSE

MUSIC

GalAxy Note app 

VIEW 

ALBUM
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BRANDNG PLACEMENT 
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BRANDNG PLACEMENT 
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BRANDNG PLACEMENT 
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THANK YOU


